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This article in entirety outlines the techniques required to revive MLB attendance by marketing to generation Z. Despite the steady flow of finance in the Major Baseball League in the recent past, the league has completely lost its favor with the younger generations, namely Generation Z. Arguably, the MLB has had steady financial growth which is significantly associated with media and sponsorship deals (Mac McArtor, 2020). To gain the favor of the generation Z, the league must, therefore, have an understanding of the attitudes and perceptions of the generation Z. This would particularly ensure the league sustains its financial growth. 
The MLB must in their marketing strategies incorporate a few marketing recommendations that have the potential to help usher in a new generation of Major League Baseball fans. Estes (2019) argued that the league has had enviable success since its inception in 1903, however, its future seems clouded considering the falling attendance due to the aging of the fans and the rising costs of ticket prices. To guarantee the growth and future of the MLB, the league must undertake all that is possible to offer a valuable experience to the younger generation in exchange for their tickets. 
MLB has continued to significantly benefit from the lucrative streaming deals with the media, however, the growth of the league would not be sustained if no one is in the seats. The decreasing MLB attendance though doesn’t present an issue in the short-term, it may have devastating long-term effects. Leitch (2019) argues that the media will change but the sport itself will not, the MLB, therefore, must particularly ensure that the fans have a life-long dedication to the team that is only possible through in-person experience. One of the strategies highlighted in this article that would ensure the generation Z finds attending games worthwhile again is to work on a new pricing strategy. 
Given this information, the league needs to understand that employing reasonable prices for valuable experiences would ultimately enhance the in-person attendance of the games by the younger generation.
Offering a satisfactory experience that specifically delights the younger generation, would be a driving factor towards the success of the league since it would effectively address the league’s attendance woes. Success would be particularly determined by the increase in attendance. In addition to offering a satisfactory value exchange, the MLB is also concerned with understanding the millennial’s perceptions that would be used in making informed decisions on marketing recommendations.  MacLennan (2017) observed that generation Z makes up approximately 30 % of the US population, and therefore their inclusion as new generation fans is important in ensuring the sustenance of the league’s success. 
Currently, only about 15 % of the millennials identify with baseball as their favorite sport (Easley, 2018), by comparison, most of the generation Z favor the NFL and NBA at 37 % and 28 % respectively. Evidence drawn from Statista (2019) indicated that generation Z is made up of about 61 million Americans whose purchasing power cannot also go unnoticed. The MLB needs to develop a keen interest in understanding the spending habits when it comes to priorities. 
In conclusion, it is important to note that Major League Baseball is at an essential turning point where it has to address the issue of falling attendance. The league is currently struggling with the generation Z, a segment of young adults who have continued to view the game and boring. To sustain the success of the game, the MLB understands the generation’s desperate need for excitement, entertainment, and social value. For this reason, they, therefore, have to appeal to the interests of generation Z to enhance attendance rates across the league.
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